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About

Jacques is an engaging storyteller whose work has 

been featured on publications such as Forbes and 

Entrepreneur Magazine. He also produced a full-length 

documentary, “Wampler’s Ascent,” that won over 

28 international film festival awards. Jacques’ 2018 

book, “People Love Turkey Sandwiches,” established 

a platform for him to lead talks, workshops and other 

brand-building sessions combining fun, uplifting 

anecdotes with deeply impactful takeaways.
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It’s not all about business for Jacques; 

in fact, his greatest accolades of all are 

personal. He convinced his 5-time Emmy 

Award-winning wife, Tiffany, to marry him, 

and has been asked to be the best man in 

seven weddings (he is said to give a pretty 

decent toast).

Often described as 
unapologetically himself 
and uncomfortably 
comfortable...
Jacques Spitzer entertains, inspires 

growth and takes a fresh spin on universal 

truths to allow others to own their future. 

Having built an award-winning, multi-

million-dollar branding and advertising 

firm from scratch, he is a successful 

entrepreneur and impactful relationship 

architect who is laser focused on taking 

people to their next level.



Restaurant Industry  
Experience
Jacques and his firm have a rich history of helping to refresh, 
refocus and energize restaurant clients all over the country. 
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Working with T S Restaurant Group, he 

has helped to breathe new life into their 

incredible brands including their Dukes 

locations that are some of the highest 

grossing restaurants in the country. 

Those efforts include the “Eat Real, Fuel Good” 

campaign by Luna Grill as they expanded from 19 

to 49 locations in three years and “Admittedly, we’re 

a little cocky” for Crack Shack as they have grown 

from a single location to five locations and counting.

He recently led the efforts to rebrand San Diego 

Restaurant Week and make it “A Week to 

Remember” and now provides ongoing support 

to the California Restaurant Association leading 

panel discussions and directing their “Marketing in 

a Minute” email series for restaurant members. 



Take your company to the next level with 28 short 

parables that will allow you to take inventory of 

your own values and leadership. These business and 

marketing stories will refocus and prioritize your 

actions to maximize your results. Spur your next 

great innovation, become more self-aware in your 

business, refocus your messaging, or inspire new 

marketing tactics that connect with your audience.

AUTHOR OF

People  
Love Turkey  
Sandwiches



He said, “Wow, that’s so true. I’ll take it a 
step further and say that people love turkey 
sandwiches.”

I asked what he meant, and he explained that 
the majority of his sales are turkey sandwiches. 
Dozens of different sandwiches on the menu with 
thousands of potential combinations…

And people. Just. Want. Turkey.

I took the idea to another sandwich shop to get  
a second opinion.

“What are your most popular sandwiches?” I asked 
the person taking my order. “I just want your best 
sandwich. What would you recommend?”

She rattled off several specific and unique 
sandwich names: the “Ultimate BLT,” the “Blazin’ 
Tuscan Grinder,” and so on.

“Oh, and turkey,” she added at the end as if it  
were a given.

“So you sell a lot of turkey sandwiches?” I asked.

“Oh yeah.” She chuckled. “Literally, we are slicing 
turkey all day long.”

In that moment, it struck me that she had 
relegated the turkey sandwich to an afterthought, 
when it is clearly their top-selling product.

 

Imagine the impact if she had started with:  
“We make the best turkey sandwich!”

Now, you have my attention.

Marketers will tell you that you need to have  
the next greatest thing since sliced bread.  
They will rack their brains—and yours—in search  
of something new, that extra sizzle and spice for  
your brand.

“Be courageous,” they’ll say. “Take risks.  
Push the limits.”

That might be the recipe for developing great 
creative, but it’s the opposite of the message  
you want to convey to customers.

So many companies get caught up in being “risk 
takers” that they lose sight of the fact that their 
job is not just to take risks themselves, but to 
help their customers feel confident about taking 
perceived risks of their own.

As a company, are you daring people or inviting 
them? Are you truly focused on what people want 
most from you and committed to doing it best?

In a world of outrageous advertising, there is 
nothing bolder than a brand that’s focused, 
approachable, and reliable. Know what the turkey 
sandwich of your business is, and make it the main 
ingredient in your marketing.

Have you ever noticed that no matter where you go, 
there’s a sandwich nearby?

The sandwich is the universally recognizable food 
that you can get anywhere, any time of day, with 
little to no risk. It is the epitome of the comfort zone 
that humans are hardwired to seek and stay within. 
Think about it. Have you ever ordered a sandwich 
and been truly worried about the outcome?

People love sandwiches because the only semblance 
of uncertainty involved is trying a new type of 
sandwich or a new ingredient, which if things get 
really crazy, they can often pick off anyway.

I was sharing this connection between the popularity 
of sandwiches and risk aversion with the owner 
of a prominent sandwich chain. His reaction 
fundamentally changed the way I thought about 
business and marketing.

Excerpt from People Love Turkey Sandwiches



MOST REQUESTED TOPICS: 

Speaking Engagements

INSTANTLY 
APPLIC ABLE 
INSIGHT
Jacques has worked alongside several restaurants 
and has helped them ultimately achieve their 
next level. He is the ideal speaker for groups and 
organizations seeking a spark of inspiration and 
motivation through fresh takes on branding, 
business and marketing.

TOPICS INCLUDE:

1 Find Your Restaurant’s Next Level
The  next  level  is  real  and  it  can  be  found  through  greater  
self-awareness,  sharper  messaging  and  stronger  relationships.  
Discover proven tips that are instantly applicable and allow your 
restaurant to see itself through fresh eyes. Refocus  and  prioritize  
your  actions  based  on  your  unique  definition  of  “the  next  level”  
and  take  inventory  of  tangible  steps  you  can  take  to  reach  it.

“My Favorite Color is Glitter”
“People Love Turkey Sandwiches”
“How to Catch Rain”

“Surfers Eat Free”
“The Recipe for Success”

BASED OFF THE PRINCIPALS FOUND IN THE BOOK:

2 Marketing to the Generations
Nothing is more valuable in knowing who you are and who you 
want to become. The same is true for restaurants.

Whether you want to reach Gen Z, Millennials, Gen X or Boomers 
- it is important to recognize what you do best and how you make 
your audience feel. 

Reach your core audience with a fresh perspective and a 
compelling reason to keep visiting. Reach new audiences and 
invite them to experience what makes your restaurant special. 

“People Love Turkey Sandwiches”
“Surfers Eat Free”
“On Lemons and Lemonade” 

“Spork in the Road”
“Millionaire with an Old Car”

BASED OFF THE PRINCIPALS FOUND IN THE BOOK:
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MOST REQUESTED TOPICS: 

Workshops

Connect on  
Every Level

Jacques’ branding workshops have helped organizations 
of all types and sizes go beyond their “Why” and become 
more deliberate with their identity, actions and messaging.

T S Restaurants Corporate Summit: Jacques, in his best aloha shirt,  
leading Relationship Journey Mapping sessions with T S Restaurants.

HIS MOST POPUL AR SESSIONS ARE:

1 Build Your Brand Essence
The essence of a brand lies in the emotions it evokes from its 
audience. You might have a mission statement and core values,  
but in order to take your brand to the next level, you need to identify 
how you want to make people feel. This session runs 2-3 hours, 
covering the full spectrum, from silly to serious. You’ll leave with  
a true brand voice and identity that will amplify your ability to grow  
and maintain your audience.

2 Relationship Journey Mapping
Are you making the most of every touch point, customer relationship 
and opportunity for impact? Paired with Jacques’ brand essence 
workshop, a 1-2-hour relationship journey mapping session will  
provide you with a framework to chart your customers’ aspirations, 
inclinations and pain points so you can proactively craft the  
experience you aim to create. Maximize your relationships and 
stop letting business slip through the cracks!
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“An original, poignant and fun read that 
encourages you to raise the bar in all 
aspects of leadership.”

— NICOLE BUSHNELL, VP OF MARKETING, LUNA GRILL

“Smart, thoughtful and unconventional 
from one of the best minds in business.”

— JEFFREY J. CAMPBELL, FORMER CEO, BURGER KING

“Gems of wisdom wrapped in simple stories.”
— DENNIS HOLLAND, AREA DIRECTOR, WHICH WICH SUPERIOR SANDWICHES

“A wealth of ‘next level’ knowledge served 
with style and a smile.”

— ROB THIBAUT, VP BRAND STRATEGY, T S RESTAURANTS
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What People Are Saying
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As Seen On

ENTREPRENEUR.COM UCSD TRITON MAGAZINE

CORONADO TIMES SDVOYAGER

https://www.entrepreneur.com/article/278720
https://tritonmag.com/raindrop/
https://coronadotimes.com/news/2018/05/31/coronados-jacques-spitzer-new-book-new-office-space-new-company-name-continued-success/
http://sdvoyager.com/interview/meet-jacques-spitzer-raindrop-branding-advertising-little-italy/
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Connect With Jacques On Social

     SIEGELSPE AKERS@GMAIL .COM

      858.829.3469

For more information  
on opportunities and pricing

BARRY SIEGEL


